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A BRIEF HISTORY OF POLITICAL CAMPAIGN ITEMS 
 
Presidential political campaign items have been in use since the early 1800's. The 

early items include metal tokens, clothing buttons, cloth flags, and snuff boxes. Also 

china plates, walking canes, paper lanterns and drinking glasses were just a few of 

the more common items introduced into these early campaigns. 

 

Beginning with the 1856 presidential campaigns and the advent of the advancement 

in photography, ferrotype and cardboard photos, both attached to metal pin backs 

with the images of the candidates were introduced into widespread use. These were 

used in all national presidential campaigns until 1896 with the introduction of the 

modern day celluloid campaign button. 

 

 
 

 

 

Note that all of the above items described were used only in presidential campaigns. 

Lesser offices such as governor, US Congress, mayor, etc. did not see any use of this 

type material. The first use of material to promote lower offices were paper ballots 

beginning around 1840. Paper ballots were usually issued by the party listing a slate 

of candidates on inexpensive paper for the voter to take with them to the voting 

booth and deposit therein casting their vote.  

  

Abraham Lincoln & Hannibal Hamlin 
1860 President & VP ferrotype - Republican Party 
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These were in wide distribution for presidential campaigns as early as 1824 and in 

some instances in later years would include governor, lieutenant governor and 

various other offices. As time went on paper ballots were produced for a slate of 

candidates by the party in individual states during non-presidential years. 

 

Around this same period broadsides were introduced in the campaigns. These were 

the early forms of what later would become the campaign poster. These early 

broadsides were usually printed on newsprint or very inexpensive paper. They were 

widely distributed as the cost was minimal and pasted on the sides of buildings, 

nailed to trees, and generally placed wherever they could draw the attention of the 

voting public to the candidate. 

  

Rutherford B. Hayes & 
William A. Wheeler 

1876 President & VP 
Mass. paper ballot - 

Republican Party 

 

Ulysses S. Grant & 
Schuler Colfax 

1868 President & VP 
Mass. paper ballot – 

Republican Party 
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For the period from 1840 till 1895 one of the 

most popular forms of campaign items was the 

political ribbon. The early ribbons were produced 

for presidential campaigns but beginning around 

1860 these ribbons could also include candidates 

running for governor on the same ribbon that 

promoted the presidential and vice presidential 

nominees of a given party. Ribbons also began 

appearing promoting only the gubernatorial 

candidate and in some instances the lieutenant 

governor. These early textiles could be very plain 

or in many instances include images of the 

candidate along with patriotic symbols of the 

country, political party and various other graphics 

from their state or region.  

 

The first ribbons were almost all silk and printed 

in black and white. As time went on color was 

introduced in not only the wording and graphics 

but the ribbons themselves were produced in a 

variety of colors. Again with the advent of the 

campaign button in 1895 ribbons began seeing 

their decline. By the 1920's very few campaign 

ribbons were being produced. 

  

Millard Fillmore & 
Andrew Donelson 

1856 President & VP 
silk ribbon –  

American (Know-
Nothing) Party 
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Beginning in 1900 a new form of campaign item was introduced to the voting public: 

the political postcard. Postcards had been in use in America as early as 1873 but 

became very popular in 1898. Until that year the Federal Post Office was the only 

establishment allowed to print postcards. Once this restriction was lifted a huge 

outpouring of commercial postcards flooded the market. Postcards became the main 

form of communication between the masses as the telephone was in its infancy and 

just beginning to have widespread use.  

 

 

 
This postcard craze continued until after World War I but resulted in the largest 

output of political postcards and has not been duplicated since. The presidential 

political campaigns of 1900 through 1916 are the Golden Age for postcard 

production. Postcards promoting candidates of lower offices did not start to appear 

until around 1908. Even today most candidates running for president, governor or US 

Senate produce postcards and still use them as a campaign tool to reach prospective 

voters. 

William Jennings Bryan & John Kern 
1908 President & VP postcard - Democratic Party 
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The modern day celluloid campaign button had its origins in the 1895 gubernatorial 

campaigns of Ohio, New Jersey, Iowa, Kentucky, Maryland and Massachusetts. These 

celluloid buttons were produced by Whitehead & Hoag Co of Newark, New Jersey 

which went on to become the predominant manufacturer of campaign buttons 

during this early era. The following year, 1896, was a presidential campaign year 

which witnessed the introduction of celluloid buttons in the campaigns of Republican 

William McKinley and Democrat William Jennings Bryan. Due to the inexpensive cost 

to produce these buttons great quantities were manufactured and introduced during 

this campaign. 

 

By 1920 a new even more inexpensive style of button was introduced; the lithograph 

tin button. These buttons are stamped and shaped by a die from one large sheet of 

tin reflecting multiple copies of the same image. In essence it is paint applied to tin 

with no covering. Due to this process the paint is quite susceptible to scratching in 

shipping or handling and cannot sustain wear as easily as celluloid buttons. Also due 

to the production requirements a minimal order of 10,000 buttons is required 

therein limiting the number of orders placed by this process. Thus the celluloid 

button of 1895 is still the most popular type in use some 100 plus years later after 

their introduction.  

 

Alton B. Parker & 
Henry G. Davis 

1904 President & VP 
celluloid button –  
Democratic Party 

 

Eugene Debs & 
Emil Seidel 

1912 President & 
VP celluloid button –  

Socialist Party 

 

Jimmy Carter 
1976 President 

celluloid button –  
Democratic Party 
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TEXAS GOVERNOR POLITICAL CAMPAIGN ITEMS 
 
The images in this reference are chronological by campaign date beginning with the 

James S. Hogg campaign of 1892 through the Greg Abbott campaign of 2014. All 

items are numbered and shown with their descriptions in the alphabetical index at 

the end of this section. The index reflects the candidates’ last name, first name, party 

affiliation, year of election as well as the election result. W= won, GE= ran in general 

election, P= ran in the primary, and H= hopeful. 

 

For over 100 years, 1877 to 1979, Democrats held the Texas governorship with 

complete dominance. The majority of the gubernatorial and US Senate campaign 

items produced during this period were from the Democratic primaries. The 

Democratic gubernatorial primaries could be highly contested with as many as 

fourteen candidates competing for the chance to run in the November general 

election. A Democratic primary win became an automatic ticket to the governor's 

mansion in the November general election. 

 

The state was so heavily Democratic that the Republican Party did not hold a 

contested gubernatorial primary until 1926. Even then the total vote count was only 

15,289 compared to the 766,318 for the Democrats.  

 

More often than not more votes were cast in the Democratic primaries than in the 

November general elections. The election of 1942 witnessed 951,216 primary votes 

in contrast to the 289,939 votes in the November election.  

 

The Democratic Party became so dominate that in the 1952 race for governor, Allan 

Shivers a Democrat, ran in the November general election as the Democrat and 

Republican candidate.  

 

For the most part the Republican Party did not participate in many gubernatorial 

primaries until 1962. With the 1961 special election of John Tower, a Republican, to 

the US Senate to fill the vacant seat of Lyndon Johnson when he became Vice 

President, the Republican Party became energized.  
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Not until the 1978 election of Bill Clements, a Republican, was the Republican Party 

able to recapture the state house. With only a slight majority, 16,909 out of 

2,369,699 votes cast, the party finally established itself as a viable political 

contender. It went on to capture the governorship eight out of the next ten elections 

ending with the 2018 race.  

 

Campaign items in the state's gubernatorial elections have been a staple since the 

beginning of the 20th Century. Although as early as 1892 items were produced to 

promote the candidacy of the three contenders vying for the governorship. The 

James S. Hogg campaign produced a paper ballot promoting himself as well as the 

other Democratic nominees for office shown in item TX-1. Two campaign ribbons 

were produced by George Clark using the issue of an "elected railroad commission" 

as opposed to the current "appointed commission" to promote his candidacy. See 

items TX-3 and TX-4. The third item from this campaign, number TX-2, is an 

extremely rare ferrotype. Ferrotypes, due to the cost to produce, are almost never 

used in political campaigns other than presidential. T.L. Nugent ran on the third party 

Prohibition ticket and lost receiving 108,483 votes out of 435,467 cast. 

 

With the introduction of the celluloid button in 1895, Texas gubernatorial campaigns 

started using them in the 1906 Democratic primary. Thomas M. Campbell, O.B. 

Colquitt and Charles K. Bell all used this new form of campaign promotion. Some 100 

plus years later the celluloid button is still in use.  

 

The early celluloids were produced by several manufacturers; the majority of which 

were located in the mid-west and east. The St. Louis Button Company produced 

many of the earliest items followed by the Hyatt Mfg. Co out of Baltimore. 

Whitehead and Hoag in New Jersey and Bastian Bros Co in Rochester, New York also 

were responsible for many of the early items. Probably the largest manufacturer in 

Texas was the Fred L. Lake Company in Dallas.  
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Due to the relatively small state population, 3,000,000 in 1900 and 5,800,000 by 

1930, many of the campaign items were produced in small quantities. Thus many of 

the early items were not retained once they were used in a campaign and their 

scarcity is evident today. Most of the early items are now in collectors’ hands and 

less than ten of some items are known to exist.  

 

Almost every type of campaign item is reflected in this reference. Ribbons, buttons – 

both celluloid and lithograph, postcards, cardboard handouts, felt pennants, 

booklets, brochures, campaign letterhead letter and envelopes, window stickers, 

posters, blotters, metal watch fobs, campaign newspapers, plan cards, fan, sheet 

music, nail files, stamps, match books, bumper stickers, etc. 
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TEXAS US SENATE POLITICAL CAMPAIGN ITEMS 
 
The images in this reference are chronological by campaign date beginning with the 

Charles A. Culberson campaign of 1916 through the Michael Fjetland campaign of 

2014. All items are numbered and shown with their descriptions in the alphabetical 

index at the end of this section. The index reflects the candidates’ last name, first 

name, party affiliation, year of election as well as the election result. W= won, GE= ran 

in general election, P= ran in the primary, H= hopeful, NBP= non-binding primary and 

LE= legislative election. 

 

United State Senators prior to the 17th Amendment to the constitution of 1912 were 

elected by state legislators. In most states it took passage by both the House and 

Senate to elect a U.S. Senator. The 17th Amendment was ratified in 1913 and changed 

this method to provide for popular elections by the people. Thus U.S. Senators would 

be elected in the same manner as the U.S. Congress has been since 1789.  

 

Prior to the passage of the 17th Amendment Texas conducted three, 1906, 1910, and 

1912, U.S. Senate non-binding primaries. These primaries as stated were non-binding 

but did give the people a chance to voice their opinion as to whom they preferred for a 

U.S. Senator. Several of the items shown prior to TX-USS-13 are from these early 

primaries.  

 

Texas first U.S. Senate campaign by popular election was in 1916. Four candidates, 

Republican Alex W. Atcheson, Democrat Charles A. Culberson, Prohibition candidate 

E.H. Conibear and Socialist T.A. Hickey competed with Culberson winning the first 

popular election.  

 

Almost every type of campaign item is reflected in this reference. Ribbons, buttons - 

both celluloid and lithograph, postcards, cardboard handouts, flags, booklets, 

brochures, campaign letterhead letters and envelopes, window stickers, posters, 

scarfs, campaign newspapers, palm cards, keychains, ceramic pinbacks, mirrors, match 

books, bumper stickers, mechanical pencils, etc.  
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